
	

	

 

 
Presents: 

Personalized Cartoon Marketing 
 

How personalized cartoon postcards, 
emails, and custom cartoons help you 

stand out and grow your business! 
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About the Author 

 
For over a decade, Nate Fakes has been a professional 
cartoonist, creating cartoons with major companies such as 
21st Century Fox, Costco and Breck’s.  His cartoons have 
also been published in MAD Magazine, Parade Magazine, 
The New Barker, and City Dog Magazine. 
 
Along with creating work with major clients, Nate has a 
syndicated series, Break of Day, that appears online and in 
newspapers. 
 
He is also a member of the prestigious National 
Cartoonists Society. 
 
Nate resides in Bellbrook, Ohio, with his wife, daughter and 
cat named Tiger. 
 
 
Copyright VetToons and Nate Fakes Studios.  All Rights Reserved.  No other uses of the cartoon 
content may be made without prior express written permission from Nate Fakes Studios. 
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Using Personalized Postcard Cartoons 
 
When I talk about using personalized cartoons, the first thing 
I hear at the end of the conversation is usually, “Wow!  I 
never thought of using cartoons in that way before.  When 
you explain it, it all makes sense!” 
 
Cartoons do make sense, and they can pay off in a big way.  

I always mention to people 
when was the last time you 
DIDN’T pay attention to a 
cartoon in your social media 
newsfeed or a publication?  
If they think about it, it hits 
them.  “That’s right!  I do 
read those!” In fact, a lot of 
times it goes beyond 
reading.  Cartoons get 
hung-up on office walls, 
shared on Facebook, used 
in greeting cards and on-
and-on.  Cartoons resonate 
with people of all ages, 

races, religions, etc.  They’re a universally appealing 
medium worldwide. 
 
What happens when you make a cartoon personalized?  
Well, it becomes that much better.  Who wouldn’t want a 
postcard with a cartoon about themself or their pet?  And, 
when you add information about your veterinary office on the 
back, it’s not only a keepsake, it’s a marketing tool.  The 
prospective customer will be anxiously waiting to get more 
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mail from you.  While other veterinarians are sending junk 
mail with a generic image on the front, you will be sending 
postcards with personalized cartoons that will more likely 
end up on the refrigerator that same day (as long as it 
doesn’t get chewed up by your anxious dog, first). 
 
Personalized postcards, using cartoons, is a proven method 
that works.  In fact, according to Cartoonlink.com, there was 
a postcard appointment campaign where a personalized 
cartoon postcard generated a 100% response rate for phone 
calls after it was mailed to 1200 individuals.  You can’t get 
much better than that! 
 

 
 
Like any marketing campaign, using cartoons can be 
magical, especially when used more than once.  In other 
words, a regular flow of monthly cartoons will bring a greater 
awareness to your veterinary clinic.  And when the time is 
right, once the prospects sees your cartoons more than 
once, they will call for an appointment.  In the meantime, 
they’ll enjoy getting a regular cartoon from you. 
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If your marketing isn’t just for prospects, but for reminders, 
birthdays, or other needs, again, personalized cartoon 
postcards work great.  They’re essentially a greeting card 
like you would buy at Hallmark, but personalized to add an 
extremely special element and hopefully leading to a long-
term client. 
 
When it comes to personalizing a postcard, one thing NOT 
to do is go overboard.  Once you have the client’s 
information, it’s easy to add 
it EVERYWHERE, but 
studies have shown that it’s 
best to keep it simple.  A 
name added to the cartoon 
usually works best, and 
there’s no need to go much 
further than that.  You 
usually want to be more 
indirect when choosing a 
cartoon.  It doesn’t have to 
be about a vet visit at all.  
You can mix it up with 
another example that 
relates to dogs and/or cats 
in a funny situation.  There are many routes to go with using 
personalized cartoons.  The main thing is that they’re fun, 
effective, and unique.  You – and your veterinarian clinic – 
will stand out.  The key is remembering that it’s about the 
individual that it’s going to – not you!  They want to keep 
something that pertains to them.  However, indirectly, with 
your information on the back of the card, it can easily 
translate to a new client or as a memorable reminder to a 
current client. 
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Something else to consider with postcard marketing is 
coupon redemption.   
 
If you include a discount or FREE VET VISIT coupon on a 
personalized cartoon postcard, it will get noticed.  What’s 
great about these types of postcards, as well is they’re easy 
to track.  The hard part is getting your client to let go of their 
postcard to redeem it! 
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Using Personalized Cartoons in Email 
Marketing 

 
Another great way to use personalized cartoons is in your 
emails.  Captions can be used to insert a contact’s name in 
the gag – just like with postcard marketing. 
 
In 2017, according to 
Smart Insights, the 
open rate for medical, 
dental, and healthcare is 
around 22.43% and the 
clickthrough rate is 
2.42%.  That is the norm. 
 
Cartoons can 
substantially increase 
open rates.  There was a 
Classmates.com study 
where they used custom 
cartoons in their email 
marketing.  They 
reported a 130% open 
rate during that time.  
Apparently, recipients 
were viewing them 
several times and 
forwarded them, so it exceeded the mailing list by 30% 
(source:  Drawing Attention by Stu Heinecke). 
 
Personalized cartoons work great for emails with vet visit 
reminders, birthdays, news about your clinic, and surveys.  
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Custom Cartoons 
 
Custom cartoons are another great way to really connect 
with your clients.  I’ve created custom cartoons for numerous 
companies for many purposes.  For example, 21st Century 
Fox uses them on their blog (www.21cf.com).  Costco uses 
my cartoons on their corporate Facebook page (with over a 
million “likes”).  And when it comes to veterinarians, I’ve 
created some that have been used for websites, business 
cards, and even a car wrap! 
 
Like personalized cartoons, they have a positive effect on 
people.  Custom cartoons are a bit different though because 
they’re created specifically for you.  They can include your 
veterinarian office IN the cartoon itself.  Or, they might be 
holiday cards that feature your own pets.  There are 
numerous uses for them. 
 
When I create custom cartoons for clients, I have a very 
precise step-by-step process I go through. 
 
I first start off by asking what their goals are with the cartoon.  
Is it for marketing?  Personal use?  I also get an idea of 
where it will be featured.  From there, it’s a matter of talking 
on the phone briefly about what they would like the topic or 
the main premise to be.   
 
Once I have a good idea of what is needed, I’ll create 
several ideas based off the premise (usually 3-5).  They’re 
just VERY rough sketches that give an example of what a 
completed cartoon might consist of.  I also find out the exact 
dimensions that the final will need to be. 
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When the client and I decide upon an idea, I’ll proceed to 
create a finalized rough draft, which is very detailed and 
gives a better idea of exactly what the final will be. 
 
The finalized rough is shown to the client.  And then, once 
THAT’S approved, it’s on to the final version. 
 
Then, there is a final cartoon!  The cartoons can be used in 
more than one place and are definitely memorable for your 
clients, veterinary office, and yourself. 
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Other Cartoon Uses 
 
Cartoons can be used for a variety of things.  And 
personalized and/or custom cartoons have NUMEROUS 
places where they can be featured.  Here are some 
examples: 
 

- Presentations 
- Coffee Mugs 
- Calendars  
- Flyers 
- Brochures 
- T-Shirts 
- Letters 
- Framed Personalized Cartoon Prints 
- Business Cards 
- Regular Veterinary Comic Strip 
- Posters 
- Pet Coloring Books 
- Birthday Presents 
- Stationary 
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Finding the Right Cartoon 
 

One thing to remember when choosing the right 
cartoon:  It’s not about you.  It needs to be focused on 
the customer or client who is on the receiving end.  
That’s how personalization works. 
 
You can think of personalized cartoons as a perfect 
segue to you and your veterinary clinic.  Yes, it doesn’t 
need to be all about you and your veterinarian office on 
the cartoon itself.  The indirect route is fine. 
 
However, if you want a custom cartoon that is more 
specifically about your office, employees, etc., that is 
fine, too.  But, in general, especially with postcard 
marketing, numerous cartoons can work their magic 
without the specifics. 
 
So, how do you pick one? 
 
With my company, VetToons, it’s easy to browse the 
numerous cartoons, once you’re logged in as a member 
at www.vettoons.com.  New cartoons are added every 
week.  And essentially, you can look through them and 
decide for yourself what is appealing for your purpose. 
(I kind of relate it to browsing down a card isle and 
choosing the perfect card for a specific occasion.)   
 
I mention that it’s easy to browse, but it’s not always 
easy to choose.  That’s where my team and I can help 
decide a good choice for your use.   
 
Since I’ve created thousands of cartoons with my 
syndicated work, if you have something particular that 
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you want – I may already have a cartoon for it, but it 
just hasn’t been uploaded.  So, that being said, there 
are plenty of options. 
 
At VetToons, another great feature is my weekly email 
that has the latest cartoon attached to it, so you’ll see 
the new ones regularly. 
 
Mainly though, I like good communication.  As long as 
we’re in touch and can talk via phone, email or Skype 
about what you want and need, we’ll take it from there. 
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How Do I Find Contacts? 
 

Whether you have your own veterinarian office or if you 
make house calls, you probably have a contact sheet.  Also, 
you might already be aware of how to obtain lists of 
residents with pets and more.  There are numerous sites out 
there like DatabaseUSA (www.databaseusa.com) and 
Click-2-Mail (www.click2mail.com).  The one thing we don’t 
have at VetToons are lists.  It’s up to you to supply us a 
mailing list with contacts via .xls file(s).  (Note:  your 
contacts will not be used or shared for any other purpose.) 
 
In your database, you can send us the contacts to send to, 
and we’ll discuss when they’re sent, what cartoon goes with 
what mailing, and if it’s for specific pets (like just to cats or 
dogs). 
 
This is where great communication pays off.  Once we have 
the lists of contacts, the cartoon that is being mailed to that 
list, the date it is to be mailed and your information on the 
back (more on that on page …..) – VetToons will mail it.   
 
How many can I mail?  More about that coming up… 
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Putting It All Together 

 
Now that you’ve had a chance to learn about using 
personalized cartoons in postcards, email marketing, and so-
forth, this last section puts it all together. 
 
How do you get started? 
 
I’ll explain how it is all put together on my end. 
 
I want VetToons to be as streamlined, effective, and easy as 
possible.  Our system is a constant work-in-progress, to 
evolve as technology does. Right now it’s an easy 10-step 
process. 
 
1.  Visit www.vettoons.com  
 
2.  Once you’re on the site, you’ll be able to learn a bit more 
about VetToons, all the services, and myself.  The main 
page is devoted to the VetToons postcard program. 
 
The postcard program works using a cartoon allowance 
every month.   That means, there are a certain amount of 
postcards that can be mailed in any given month along with 
cartoons for email use. 
 
The great news about VetToons is that if you don’t use all of 
your postcards in a given month -- they’ll roll over to the next 
month.  Even if you decide to cancel, you’ll have 90 days to 
use what you purchased. 
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Membership is a month-by-month plan.  It renews 
automatically each month until you decide to cancel.  More 
about this is on the website in the Terms and Conditions. 
 
3.  Once you decide upon a membership and pay the first 
month, you’ll get an email with a username and password so 
that you can log into the site and view more cartoons. 
 
4.  One of my team members or myself will contact you 
within 24 hours and have you sign a form about the cartoon 
usage, what we need from you and our contact information. 
 
5.  Once the form is filled out, we can start setting up your 
postcards.  This is where we’ll need a high-resolution logo of 
you veterinarian clinic and what you would like to say and/or 
offer on the back of the card. 
 
The postcards themselves measure 4.25” X 6”, are full-
colored, white matte with gloss and UV finish. 
 
6.  We’ll need a list .XLS file of the contacts with their names 
and addresses.  Also a date of when you would like the 
cards mailed.  Typically (unless it falls on a weekend or 
holiday), once we get notice by 5 PM EST, we can have the 
cards scheduled to print and be mailed by the next day.  
Then, they typically arrive at their destination just 2-3 days 
later.  (An example is, if we have the postcard ready to be 
mailed by Monday afternoon, it should arrive at the contact’s 
location by Thursday.) 
 
7.  Before ANYTHING is mailed, VetToons will send you a 
proof.   
 
8.  Once you get back to us that the proof is okay via email – 
we’ll send on the requested day. 
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9.  VetToons will let you know when they’ve been processed 
and mailed.  We’ll also give you notification of how many 
postcards you have left in your allowance. 
 
10.  The same process is repeated, as needed, throughout 
the month. 
 

It doesn’t end there! 
 
MY COMMITMENT TO YOU IS TO HELP YOU THROUGH 

AND BEYOND THE WHOLE MARKETING CAMPAIGN! 
 
I know marketing takes trial and error.  I want to know how 
your response rate is, and how effective your campaign is.  I 
will help you in any way fine-tune and adjust things and work 
with you throughout the entire process.  It doesn’t end once 
you just get the postcards mailed. 
 
As a cartoonist, I put my name behind my work.  When 
you’re a member of VetToons, I’m essentially endorsing your 
veterinarian practice with my name, cartoons, and my 
reputation.  I know cartoons work well in postcard marketing 
– and beyond.  So, you’re success is mine! 
 

So, doggone it, let’s get started! 
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For more information: 

 
Vist VetToons.com 

Or call 937-760-3454 
nate@natefakescartoons.com 

 
 

Copyright VetToons and Nate Fakes Studios.  All Rights Reserved.  No other uses of the cartoon 
content may be made without prior express written permission from Nate Fakes Studios. 


